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Entrepreneur develops
WEN.com as a full-service

financial and advice site |
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AN BRUNO — Ever since it struck Jennifer
Openshaw that there is a need for the first full-ser-
vice financial Web site for women, providing con-
tent, advice and services, she has been trans-

formed into a cornucopia of statistics. Here’s a

sampling:

» Eighty-three percent of wired women are key
decision-makers in the home in matters concerning fi-
nances, health care and education, according to several
polls.

» Six of every 10 new people on the Internet are
women. They will outnumber men in less than two.
years, according to Jupiter Communications.

» The average Social Security benefit payment in 1996
was $633 per month for women and $800 for men.

» Several studies have found that women feel intimi-
dated talking to male stockbrokers, believe financial advi-
sors do not treat men and women the same and — perhaps
most important to Openshaw — 75 percent of those ques-
tioned in a survey she conducted said they would visit her
Web site, WFN.com.

haw has a chockablock busi plan with
numbers she believes prove the worth of her idea and
the size of the market. She has begun seeking a second
round of venture capital for WFN Women’s Financial

Network Inc. The first was $5 million from a Redwood

City investment fund, New Vectors Group.

Openshaw is trying to make the case that there is an
ever-expanding universe of women hungry for information,
such as heads of households or women who realize they are
unprepared to take on financial chores after the death or
departure of a husband. In fact, here’s yet another statistic
on the market WFN.com is entering: 200 books about
women and money were published in 1998, according to
USA Today.

“What we are trying to do is create an environment that

EXAMINER/LACY ATKIN:

Jennifer Openshaw, founder of WFN.com, prizes the statue of an Egyptian goddess in her San Bruno office.

will be supportive, where there is no such thing as a dumb
question, and what a woman will get is help in moving for-
ward in her financial future,” said Openshaw, a 35-year-old
entrepreneur who had a career in California Democratic
politics and media before returning to UCLA where she
earned an M.B.A. in 1998,

The official launch of WFN.com is in March on a day
not yet picked, but women registering now at the site get a
free copy of a book with a title that says volumes: “Prince
Charming Isn’t Coming: How Women Get Smart About
Money,” by Barbara Stanny.

Over time, said Openshaw, now working out of tem-

porary, start-up office space in San Bruno, WFN.com wil
be adding material to provide “a panoply of financial ser
vices, from soup to nuts.”

This will include online banking, household budgeting
investment tracking, long-term planning, advice on taxes
buying insurance, getting a mortgage, reducing debt, writ
ing a will — and making money grow.

This being the Internet, she said, WFN.com will als:
have to have the datory technological
discussion groups and message boards, among others.

Openshaw is well known in California political circles
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